SEAFOOD INNOVATION SINCE 1899










Q1 2007

1491078
1117 064
125 266
92 875
30 885
124 988

-36 513
88 475

16 743
-17 295

129 274

31.03.2007

2812 144
952 124
354 670

4118 938

1545 391
961 031
1155 546

3 661 968

7780 906




31.03.2007

2654 696
1093 951
18 597

11371
2399315
610 589
992 387

4013 662

7780 906

Q1 2007

5,90 %
8,38 %
5,93 %
2,05
1,40
1,39
14,09 %
9,66 %
48,42 %
1194 081
3,75
3,72










Total Group 1229
Total included affiliates 1634







Lergy Seafood Group

Markets strategy:

* Quality

« Branding

 Diversity in product range
 Diversity in customer base
» Market-oriented solutions
« Geographical spread

< Continuity in deliveries

« Cost efficiency
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Leragy Seafood Group - sales per market Q1-07

Rest of Europe  Others
9,8 % 2.2 %

USA and Canada

8,8 %
EU
48,4 %
Norway
18,0 %
Asia Pacific
12,7 % A4

LERDY

Lergy Seafood Group - Sales per product Q1-07

Salmontrout
Shellfish 7 g9,
4,3%
Other/other species

3.4 %
Pelagic fish
- \
White fish Whole salmon
13,2 % 47,6%
Processed salmon
20,5 % Wi

LERDY
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Lergy Sweden

Lergy Allt i Fisk

Lergy Fiskgrossisterna
Lergy Smggen Seafood
Lergy Nordhav

New factory opened in first quarter 2007

Site 26.000 kvm, Base 6.500 kvm
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31.03.2007
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—e— Quarterly price =====\\/eekly price

Av. Q1-07 NOK 27.47
Av. Q1-06 NOK 28. 24
Down by 2.7 %
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